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Disclaimer

This presentation and all the information provided by Alpha MOS Group (orlly or in writing) in connection to this presentation (collectively the "Presentation”) has been prepared by Alpha MOS Group ("AM”), in connection with the potential investment in AM [the
“Transaction”) or in one of itz affiliates ("AM Affiliates” .

This Presentation shall be providedto 2 limited number of prospective investors (the "Redipients”| wha are ormight be interested to participatein the Tranzaction. This Presentation is provided solely for information purposas.
By receiving and/or having accesstothis Presentation, each Recipient acknowledzes and agreesto thefollowing:

U This Presentation is strictly confidential. The Redipients are not allowed to disclose or disseminate the Presentation to third parties, except to the Recipient’s directors, officers and employees *Recipient's Representatives” |and solely for the purpose of evaluating
the Transaction.

U The Presentstion has been prepared and is provided tothe Recipients for the sole purpose of assisting the latter in the assessment of the TRnsaction and in making their own evaluation of AM. The Presentation does not intend to be exhaustive orto contain all the
infarmation that a prospective investor might require or consider useful in order totake a conscious decision abouttheTransaction.

’ The Presentation is provided without any wamanty, express, implied or otherwize, regrding the Presentstion’s completeness, accuracy o performance In all cases, the Recipients should conduct their own venfications, investiggtions and analyses of AM, its
businesz and operations, the Transaction and the data contained in this Presentation.

U The information contained in the Presentation has been obtzined from management forecasts and only reflects prevailing market conditions and AM views as of the present date, all of which are subject to change. AM's opinions and estimates constitute AM's
judement and should be regarded as indicative, preliminary and for illustrative purposes only. AM has relied in public sources and for information provided to or reviewed by AM. In addition, the analysis i not and does not intend to be a formal assessment on the
assefs, stock, or business of AM or any other entity. Neither AM nor AM's directors, auditors, officers, employees, advisors [hereinafter "AM Representatives"), shall make any representation or warranty (expressed or implied) as to the accursgy, correctness or
completeness of the Presentation, as well as on the reliability of the forecasts and assumptions, contained in this Presentation and/or in any other written or oral information supplied or otherwise made available to the Recipients in connection with this
Presentation.

U AM does not intend to provide any representstions orwamanties astothe achievement or the reasonableness of any future projections, forecasts, prospects, estimates or retumscontained in this Presentation.

U AM and their respective Representativesshall not be responsible for the use of the Presentation or the information arising from it by the Recipient, and/or by any of directors, officers or employess, or by any of the Recipient's subsidiarizs or affiliates [collectively,
the "Affiliates” | and/or the use by any of the Recipient’s Representatives of this Presentation or any other written or oral information supplied to, or anyhow obtained by, the Redipient or any of its Affiliates or Representatives in the course of their investigtions
and evaluation of AM.

U AM hereby states that all returns shown in this Presentation are projected and notactual. AM does not guarentee these results. There is no assurance that these returns will be met. The projections are based upon the funding of the full investment amount by end
December 2018, Revenues are based upon business strategy executing as planned.

U AM does not assumeany obligation to provide the Redipientwith accessto any additional information in connection withthis Presentation, or to refrain from providing modified, additional or aternative information toother Recipients.

' Nor AM, neither AM's Affiliates or AM’s Representatives, shall be responsible for any costs or expenses incurred directly or indirectly by the Recipients asa result of the assessment, evaluation or investigation of AM and the Transaction and//or in the negotiations
arising from the proposed Transaction.

U The Recipient’s use and reliance in the Presentation is at the sole risk of each Recipient. Recipients shall have no valid claim against AM, AM's Affilistes or AM's Representstives for the use or misuse of the Presentstion by the Recipient or Recipient's
Representatives.

’ If the Recipients decide to initiateany kind of negotiation or due diligence regarding to the Project, such Recipient shall enter into a Non-Disclosure Azreement (“NDA" ) with AM. Following the execution of the NDA, AM will conduct a legal analysis of the Recipient,
pursLant to the legsl obligations that arise from the fact that (i) AM shares are listed on Euronest Paris, Eurolist - Compartment C (FRO000062804 ALM); and that (i) AM is 2 company subject to "Autorite des Marches Finandiers” supervision (French finandial
autharities).




Your key contacts

B _ .
Pierre Sbabo, CEO since 2020 & Arnaud Debains, CFO since 2017

10 years as CEO of international divisions

= CFO of Alpha MOS since July 2017
supporting business growth:

following the arrival of Jolt Capital and
Ambrosia Capital

= SPX Flow: creation of an $80 million distribution

network for the Top 100 F&B key accounts and = 10 years as CFO in start-ups in the
double-digit growth of the EMEA division ($700 technological sector: Sensitive Object, |
million) Bonitasoft, Work4lab, Tigerlily, LD Mobile, |
= Pentair (global leader in the transformation of raw Minutebuzz, Green Tropism... O
materials for the food processing industry): Creation of the company CitéFibre in 2004,
Integration of 5 business units with double-digit first telecommunications operator offering
growth fibre optic to the public, acquired by the Illiad
NSF International (leader in quality control and Group at the end of 2007.
food safety): start-up of the Food & Beverage 15 years of experience in operational
division in Asia financial management with Rank Xerox,
15 years of experience in international sales Hachette, Econocom Location, MCI Worldcom,
management positions with General Electric: GE = Civil Engineer qualification obtained from the
Speciality Material, GE Water & Process Paris school of Mines and graduate of the
Technologies pour la zone APAC, EMEA et South ESSEC Business School.
America.

Source: Mc Kinsey survey, Innova Market Insights. Alpha Mos Analysis _




Alpha MOS What do we offer manufacturers of CPGs?

Recognised food technology addressing the market . S _

of sensory analysis instruments for CPGs * Optimisation of their new product development processes

Addressable market of €700 million * An ability to gear down the quality control of their products on
their production chain

44 FTEs in June 2021 * Better control of major risks: customer dissatisfaction,

€0.9 million investment in R&D in 2020 reputation, adulteration, waste/loss, etc.

10 patent families granted
First half/2021 saw growth of at least 25% versus

Food processing: Cosmetology:
Second half/2020 and 90% versus First half/2020
. s By
. DIAGEO MARS o
Our achievements M e
Umﬁww
4777 SUNTORY
Cutting-edge technology aimed at digitizing the é’@% o C /‘H
] i
senses for players in the consumer product goods > / arg ESTEE LAUDER
(CPG) industry :

$
@ Lyt LOREAL

30 years of expertise in digitizing the senses: PARIS
organic chemistry, analytical chemistry, signal .
processing, statistics, electronics and artificial LACTALIS AS""’

intelligence.




Our offer includes a combination of instruments, databases and artificial

intelligence

Electronic
nose

HERACLES

VOC and
odour
analysis

Dual fast GC
FID detectors
Automated
sampling

Electronic
tongue

ASTREE

Taste analysis

ChemFET liquid
sensors

Electronic
eye

Software Suite

+

IRIS AlphaSoft
Analysis Multivariate
of shapes data processing

and colours

Physico-chemical
High resolution measurements related
imaging to sensory data
Controlled lighting

Database
and AI algorithm

AroChemBase

Complete sensory
and chemical
database for GC
identification
Intelligent statistical
analysis

Software



Alpha MOS is present on all continents so it can
serve customers worldwide

TOTAL WORKFORE 44 PEOPLE

ALPHA MOS AMERICA
Hanover, MD, USA E—
7 employees

. Alpha MOS Offices and Partners

@® Main Distributors

ALPHA MOS EUROPE
Toulouse, France
29 employees

ALPHA MOS JAPAN

Tokyo, Japan
Exclusive partner

7 employees

ALPHA MOS CHINA
Shanghai, China
8 employees




Alpha Mos on the threshold of a 4th development

phase

I Product development

Design and marketing of a range of
electronic instruments for testing taste,
smell, shape and colour

10 patent families granted

Marketing to the R&D teams of varied
sectors (chemical, environment,
automotive, food processing,
pharma...)

IPO in 1997

Pivot for monetizing the 25
investments in R&D

Arrival of new shareholders:
Jolt Capital and Ambrosia
Investments

Rationalisation of the product
portfolio and focus on the CPG
industry (in particular food
processing)

Targeting extended from
innovation/R&D departments to
Quality Control departments

2022-2026

Initial results indicative

of the new strategy

New CEO: Pierre Sbabo.

New distribution
organisation on 3
continents

29% of the global
Top100 F&B key
accounts use Alpha Mos
technology.

Winner of the European
CFI 2020 Award for its
sensory analysis solution

ISO certification
44 FTEs

Growth of activity over

first half of S1 2021

>90% versus first half

of 2020

Growth through sales
development

Further roll-out of our
historic model by
ramping up sales of our
exclusive technology

Leveraging existing
customer relationships
to expand the
deployment of the
“'services” model

Strengthening of the
sales force




Alpha MOS strengths

TRANSFORMATION
COMPLETED

A GROWTH
MODEL

ENCOURAGING RESULTS

A new CEO with invaluable experience in business
development in the food processing industry

Key customers in the most promising market
segments

An offer based on a proprietary technology
addressing the upstream and downstream of the value
chain of the food processing industry

A potential market of €700 million by 2026

A historic business model selling instruments and
monetizing the database with a potential €100
million

An additional business model providing machines
opening up a potential market of €600 million and
generating recurring revenues (Opex model)

Growth of more than 90% over the first half of
the year with a greatly improved EBITDA and close to
balance

A weighted prospect portfolio which reached 3x
turnover in 2020




ADDRESSED
MARKETS

Alpha MOS meets the challenges a globalised
food processing industry, constantly striving for
quality and productivity in its innovation
processes, to meet the needs of an ever
demanding consumer...




The food processing industry
is undergoing great change

L] fge Higher consumer ] More complex business

MM
expectations #A4 model for manufacturers
= 529 of consumers care about what they eat. = 15,000 new products launched each year,

90% of which are fails
(they do not exceed their 1st Use-by date)
= 469% of consumers are concerned about the

origin, impact of food production and health
benefits = 2 years on average (*) to develop and

market a new product

= 60% of consumers care about
the taste, flavour and appearance of = The cost of non-quality represents
products: new sensory experiences, new approximately 5% of turnover (*)
recipes and new packaging.

1009%b of players in the food processing industry use sensory analysis
to support the innovation process and control quality downstream

Source: Mc Kinsey survey, Innova Market Insights. Alpha Mos Analysis _




Sensory defects have serious consequences

PRODUCT RECALLS

Tyson Foods chicken wings recalled Wiami Hevald
for ‘Off'OdOI', NEWS SPORTS BUSINESS REALESTATE

FOOD & DRINK
6uuum- v £ W in @

i Some consumers said the sparkling
Tyson Foods is recalling about 52,000 pounds of chicken wings that may be TRENDING NOV water taSted funny- The Company
adulterated due to an “off odor” scent, the USDA said in a release Tuesday. TN The .

i took it to heart.

The recall involves 28-0z. retail bags containing Tyson Any tizers fully cooked BN con
e BYDAVID L NEAL
hot wings chicken wing sections coated with a hot, tangy sauce with certain use o
docal@mismibersid.com
by/sell by dates and packaging dates. The wings were produced on two days i~ o
last month and shipped to retail locations throughout the country. offs pdated June £27PM
Mo
Talking Rain recalled 21 lots of Sparkling Ice Cherry Limeade after customers "reported an
off-taste and off-odor," according to the company’s recal c nt.
Wi
rise Only "a small number of " complained, the says. Also, the
aire : %
oty company stressed that the recall is purely precautionary and covers only the Cherry Limeade

manufactured at one plant

THE SUN, A NEWS UK COMPANY =

< | TV&SHOWBIZ = NEWS | FABULOUS ' MONEY = MOTORS = TRAVEL = TECH THE WALL SFREET JOURNAL

All Money

WS Shop

S Mrs Crunch Property

Devises, CFD, actions, options de ==
change et bien plus I e Boltl

via une seule plateforme

house Farms Recalls 3.8 Million Bottles of Protein Drinks

any T

Recommended

id it is recalling 3.8 m

URGENT RECALL Morrisons and Asda
recalls bottles of Tropicana fruit juice | e
because it is going off early

e
amsung

Litre hottles of Trop50 Multivitamins orange juice have been i
pulled from shelves after a batch was found to be "fermenting o
naturally” Fc

pa

By Hollie Borland, Digital Consumer Reporter

Canadian Food Inspection

Agency
Aboutthe CFIA v | Food v Animals + | Plants v industry Guidance v
Home = Aboul the CFIA = Newssoom = Ecod Facal Warngs = Comolete Lisling = 2018.02-23 112040
MNewsroom /. Notice
[Emal Hosscation This archive of previously issued faod recalis and allergy alerts is provided for refarsnce and resaarch purpases.
Usars shoud ket the producs sl 1 e archive have beansubject o famoval o he marketplace o
Food Salety Sysiom appvoprita comoctive acion. Foad calls o alary alrs a notan ndcaton of e food safaty stabs of
ot prodced i & tar s
News Releases.
Prosecuton Bulleens
Notification - Mini Babybel Original brand Semi-Soft
Stay Connected

Stay an top of the latast food odour

recals

Food Recall Viamings Rocall adhtrary  Fobruary 2, 2018

Reason for recall { - Othar

advisory:
Hazard Glass 3
Company | Finm:  Fromageris Bel Canada nc.
REUTERS World  Business  Markets
CONSUMER PRODUCTS & RETAIL HEWS

Ripened Cheese recalled due to off-taste and off-

Breakingviews  Video

Gerber recalls baby formula for off-odor

By Reuters Staff

WASHINGTON, March 9 (Reuters) - Gerber Products Co is recalling some of its

Good Start Gentle powdered infant formula because of an off-odor, the Florham

Park, New Jersey, company said.

Gerber is offering a replacement for the recalled formula, which is in a 23.2 ounce

1 MIN READ f

More

plastic package from batch GXP1684, the company said in a statement on Friday on

the U.S. Food and Drug Administration website.

The package’s expiration date is March 5, 2013

The product poses no health or safety risk but might have an off-odor, Gerber said




Alpha MOS equips the upstream and downstream of the value chain to improve
the quality of its customers’ products

Sensory compliance test during production

Sensory control of ingredients and raw materials

Influence on the modification of the production
process

Food processing value chain Organoleptic testing of packaging interactions

e L

B [ [
Research and Sourcing Supply Transformation Packaging Shipping
development

Development of new products

Identification of the origin of the product and
detection of counterfeiting

Investigation of customer claims

Determining the best possible storage
conditions and storage life




Alpha MOS addresses all of the most buoyant segments
of the food processing market

' SEGMENTS m Packaging Confectionery anilefaI:e::::-?ng Edible oil New products

Market size
($ billion)

CAGR

N Alpha Mos
market
potential

4.2% 3.6%

5%

[ 5,600 potential industrial sites
Il Target of 600 sites by 2026
[ 100 sites currently equipped




OFFER &
TECHNOLOGY

2990 of the global TOP100 F&B key
accounts are equipped with Alpha MOS
technology



Alpha MOS controls the key stages from design through to the marketing of its

solutions

[afla}
||L/_—|
=

Management
mode

=

Economic
Rationale

Design

Completely in-house
at Alpha MOS

7 FTEs for R&D
for the year

€900k investment in R&D/year

Manufacture

Outsourced to

2 French suppliers at a
rate of 100
machines/year

Production margin >65%
Re-internalisation possible with
€300k investment

Distribution

Internalised with
dedicated sales force

22 FTEs for sales + one
distribution network

Sales margin >30%




Alpha MOS markets 3 complete sensory analysis tools with integrated artifical
intelligence

Electronic Electronic Electronic Software suite Dataebase
eye eye eye and AI algorithm
2w D
_H + +

HERACLES ASTREE IRIS AlphaSoft AroChemBase
VOC and Taste analysis Analysis Multivariate Complete sensory
odour of shapes data processing and chemical
analysis ChemFET liquid and colours database for GC

sensors Physico-chemical identification

Dual fast GC High resolution measurements related Intelligent statistical
FID detectors imaging to sensory data analysis
Automated Controlled lighting

sampling

— Hardware — _ Software —
EEEE EX



Example with HERACLES - electronic nose

|
[] Overall taste profile (digital footprint) &
: analysis of chemical composition

|
[]
£ @ Integrated pre-concentration trap
| EE
[]
L/ﬁ\i 2x10m Columns/2 Detectors

Analysis of liquid or headspace




Alpha MOS has the largest sensory database

| AroChemBase '{'

Key Figures

In existence for 25 years
+ 99,000 compounds

+ 3,500 characterised by more
than 550 sensory attributes

+ 1,800 with human smell detection
thresholds

Applications

Aroma profiling and chemical characterisation
Sensory benchmark

Reformulation or retro-engineering

Off-odour identification

- Cause of defects

- Consumer claims

Identification of the possible causes of change
during the storage period

We assure our customers that their
products comply with the Innovation and
Quality specifications

N A product that tastes good

|
O A product that smells good

N
O A product that is beautiful




Alpha MOS solutions provide tangible benefits in under 10 months

|
. Upstream (innovation):

= 40% reduction in the time required for
product innovation

= 30%! reduction in the failure rate
related to the roll-out of new products

N
L]
Downstream (production line):

= 25091 of defects detected
on one production line

= 99,991 of contaminants detected
on one production line

= 10 to 12 FTEs! fewer year-round
for the same sample volume

Source: (1) Mc Kinsey survey, Innova Market Insights. Alpha Mos Analysis

Q “"the use of the electronic nose is the foundation of my sensory
qguality strategy, I have abandoned the strategy based on the use

of human panels”

C-Level TOP 100 Food & beverage

Q "The strengths of the electronic nose are its versatility,

performances, speed and robustness”

Professor in Food Sciences of a Government National Institute for food
research.

Q “It’s very interesting providing services that measure the impact of
changing recipes, suppliers or processes and that can be used to control the

sensory profile”

C-Level TOP 100 Food & beverage

Q "Alpha MOS offers reliable, fast and effective solutions”

Quality Manager of drinks company.



299% of the global TOP100 F&B key accounts
already use our technology

End of 2020 End of June 2021 Potential
Top100 customers that
29 4 100
an instrument(s) or a

study(ies) or both under acquisition

Number of production

sites that can be 2794, 254 7600

leveraged Which is 36% of the total




.
4

DEVELOPMENT
STRATEGY

2 levers to consolidate global leadership




The organic growth of Alpha MOS relies on 2 additional
growth levers

Markets addressed Market potential

: = All production lines of the global TOP100
Leveraglng and Foodtech

e — €600 M

0 = 7600 manufacturer sites to equip

expand the within the TOP100
deployment of the

Growth “services” model

levers —

Alpha MOS

= R&D Department and Foodtech
Further roll-out of P

our historic model _
= TOP100 key accounts in food

by ramping up processing

@ salesotour — €100 M
exclusive = 259 of the total market of Gas
technology Chromatography instruments
manufacturers, estimated at 30,000 units
in 2025

= Potential between 6,000 and 8,000
licences per year

Source: Alpha Mos



?The sale of instruments and monetization of data is a
profitable activity that can be leveraged

. l<\
g \
\ /

o3l
a2l machine (CAPEX)

12 months

50%

Prospects

Proof of concept

50%b inbound contacts

Testing samples over

3 days in the lab

50%b0 canvassing

Technical sales
representatives +
engineer

Technical sales
representatives

Stages of the life cycle of a

80%

Sales

€50k to

€100k/machine

Technical sales
representatives

-
O] Economic results

= Target of > 100 sales of machines per year
= Target of 8,000 licences per year

10% associated revenues: replacement parts,
consumables, maintenance

B S commercial
116 Resources

In 2021: 22 FTEs for marketing

= Europe: 3 technical sales representatives + 3
engineers

= US: 3 technical sales representatives + 3
engineers

= Asia: 3 technical sales representatives + 3
engineers

= 1 marketing manager
= 3 FTEs for customer service

€100 million

potential




e Initial feedback on the "Test As A Service” €600 million
(TAAS) model is promising

potential

Approximately 10% of units sold over the past year are in
TAAS (Test As A Service)

Economic model in OPEX and price positioning validated
= Monthly commitment over 36 months minimum

= A package of services that maximises the use of
the instrument and perpetuates subscriptions

Simplification of the approval process at customers’
= Triggering of 6 (out of 60) sales over 12 rolling months
which could not have been done differently

= a sales cycle twice as short:
- 6 months vs 1 year for a prospect,
- 4 months for a customer




Alpha MOS has extensive knowledge in the deployment of
these 2 complementary business models

Market potential Alpha MOS knowledge
Leveraging = Successful proof of
existing customers concept
e relatiogships to —  €600m —  with 10% of total sales in

accelerate the TAAS In 2020
deployment of the

Growth “services” model

levers -

Alpha MOS
Further roll-out of = 299 of the global
our historic model TOP100 key accounts in

; food processing use our
by ramping up technology
sales of our €100m S
exclusive = 1,000 units already
installed

technology
»= Proprietary algorithm with

25 of experience

Source: Alpha Mos



Reasons to invest in Alpha MOS today

= Alpha MOS is a Foodtech company which transformed itself between 2018 and 2020. It is now in a
position to take advantage of the growth of the food processing market which is facing new challenges.

= Having 25 years of innovation, Alpha MOS’s sensory analysis solutions are the leader in their
market. They meet the continuing quest for quality and productivity in innovation and production
processes to meet the needs of the ever demanding consumer.

= The new sales model (Test As A Service) has proven its effectiveness over the last 12 months.
The company launched a commercial roll-out which creates a recurring revenue model.

g = The first half of the year saw growth of more than 90% and a greatly improving EBITDA and
close to balance.

| = They are also now thinking about strengthening the company's equity capital to further accelerate
growth.




