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Coca-Cola beverages in Charlotte, North Carolina, where it met
and exceeded all the requirements of the Coca-Cola Manufacturing
Sensory Program and has proven to be compliant with all Coca-
Cola requirements for product quality and production, in terms
of performance and production usability.

“This is an excellent example of a key account, a leading beverage
company, validating the quality assurance solutions offered by
Alpha MOS,” declared Mr Martin.

“The QA solution is based on customised equipment, and may be
used by operators - not chemists or engineers - to detect off-taste
products and reduce customer complaints. We are now working on
deploying these QA solutions with several other key accounts.

For the Coca-Cola project, Alpha MOS is using lab instrumentation
to determine if a beverage meets a certain taste profile, thus
eliminating the potential for human error and the associated
subjectivity of the results.

Considering the sheer number of Coca-Cola plants worldwide, plus
the fact that the company more or less sets standards for other
beverage makers, Mr Martin believes this could be the start of
something huge for Alpha MOS.

“Our products have applications outside the food and beverage
sector as well, such as packaging, pharma, cosmetic and also
wellbeing. The company has continuously invested to develop
and improve its sensory solutions, introducing new products to
answer market and customer demand. The recent funding round
will allow us to continue such investments.”

3 Alpha MOS

Alpha MOS’s key competence is design and development, while
production and distribution is accomplished on the basis of long-
term partnerships with manufacturing companies located in Europe.
Mr Martin explained that the partnerships fully reflect current
industry trends.

“We see a growing demand for natural ingredients and
standardisation of taste. The production process has also become
more complicated with brands developing products such as semi-
independent or independent bottlers and packers. Quality assurance
and the consolidation of data require more automation, which creates
new opportunities for Alpha MOS in sensory testing.”

Mr Martin added: “We have accumulated 25 years of experience
in sensory analysis that has been translated into top-quality
products. For instance, our AlphaSoft software, linked to the
AroChemBase, is an odour analysis software module which is
able to identify close to 100,000 VOCs (volatile organic compounds)
and to differentiate more than 2,000 sensory attributes. This is
a magnitude beyond alternative offers.”

In conclusion, Mr Martin affirmed that the company will not
only further develop and grow in line with the increasing
demand for better sensory control of food and beverage prod-
ucts, but also within the new trend for wellbeing.

“Our vision is to offer sensory solutions to improve human
life, anytime, anywhere. The company will grow in line with
its mission.”
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